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How to use this guide

This resource combines a practical 50-point audit checklist with implementation guidance. Work
through the checklist in priority order, record evidence for every finding, assign an owner and deadline,
then re-test after deployment. SEO is not a one-time score: technical quality, content usefulness,
reputation and measurement all require ongoing review.

Priority order

1) Remove crawling and indexing blockers. 2) Fix security, status-code and canonical problems. 3)
improve pages that already receive impressions. 4) strengthen content and internal linking. 5) grow
authority through genuine promotion.

Recommended audit evidence

o URL tested and environment (production/staging)

e Current behavior, expected behavior and screenshot

e Source tool: Search Console, Bing, crawler, analytics or manual test
e Business impact and priority

o Owner, due date, deployment date and validation result

Suggested scoring

Pass Implemented correctly and verified 2
Partial Exists but needs improvement 1
Fail Missing, broken or harmful (1}
Not applicable Document the reason -

A score is useful for prioritization, but it is not a ranking guarantee. A technically perfect page can still
underperform if it does not satisfy the user's need or lacks credible evidence and authority.
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Search visibility increasingly includes classic results, rich results and generative experiences. The
fundamentals remain the same: accessible content, clear meaning, original value, reliable evidence,
strong user experience and trustworthy reputation.
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A. Technical SEO (1-15)

[] 1. Confirm HTTPS everywhere High
All indexable URLs resolve securely; HTTP redirects once to the preferred HTTPS URL.

[] 2.Choose one preferred host High
Redirect www/non-www consistently and use the same host in canonicals and sitemaps.

[] 3. Check indexability High
Important pages return 200 and are not blocked by robots.txt, noindex, login or accidental
headers.

0 4 Audit robots.txt High

Allow essential CSS/JS; block only intentional areas; include the sitemap location.

[] 5. Validate XML sitemaps High
Include only canonical, indexable 200-status URLs; update accurate lastmod dates.

1] 6 Fix status-code errors High
Resolve internal 3xx chains, 4xx links, soft 404s and unexpected 5xx errors.

[] 7. Implement canonicals correctly High
Every indexable page has a self-referencing canonical unless consolidation is intentional.

[] 8. Control duplicate URLs High
Handle parameters, case, trailing slashes, pagination and filtered pages consistently.

[] 9. Strengthen crawl paths Medium
No important page should be orphaned; keep valuable pages within a few internal clicks.

[] 10.Review JavaScript rendering High
Critical content, links, titles and metadata must be available to search engines after
rendering.

[] 11.Test mobile usability High

Use responsive layouts, readable text, usable controls and no horizontal overflow.

[] 12.Meet Core Web Vitals High
Target LCP =2.5s, INP =200ms and CLS =0.1 at the 75th percentile.

[] 13.Optimize server response Medium
Reduce TTFB using caching, CDN, efficient queries and minimal redirect latency.

[] 14.Optimize images and media Medium
Use correct dimensions, modern formats, compression, lazy loading and descriptive alt
text.

[] 15.Check international targeting Medium

Use valid hreflang pairs, self-references, return links and correct language-region codes.

Audit notes:
Owner: Due date: Re-test date:
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B. On-page SEO (16-25)

[] 16.Write a unique title High
Describe the page clearly; lead with the main topic and brand naturally; avoid duplication.

[] 17. Write a useful meta description Medium
Summarize the page and value proposition; do not stuff keywords or duplicate site-wide.

[] 18.Use one clear primary heading High
The H1 should match page purpose; use logical H2-H3 sections for scannability.

[] 19. Align content with search intent High
Match the query's informational, commercial, navigational or transactional need.

[] 20.Use descriptive URLs Medium
Keep URLs readable, stable, lowercase and concise; avoid meaningless IDs where
possible.

[] 21.Improve internal anchor text High

Use descriptive contextual links rather than repeated 'click here' text.

[] 22.Add breadcrumb navigation Medium
Help users and crawlers understand hierarchy; add valid BreadcrumbList markup when
suitable.

[] 23.Optimize images for discovery Medium
Use relevant filenames, alt text, captions and surrounding context without keyword
stuffing.

[] 24 Validate structured data Medium
Use supported types, match visible content and test for errors and eligibility.

[] 25.Make CTAs and content accessible Medium
Use semantic HTML, labels, keyboard focus, contrast and descriptive link text.

Audit notes:
Owner: Due date: Re-test date:
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C. Content quality (26-35)

[[] 26. Create people-first content High
Solve a real audience problem with original experience, clarity and practical usefulness.

[] 27.Demonstrate trust and authorship High
Show real authors, expertise, company details, contact methods and editorial
accountability.

[] 28.Add first-hand evidence High
Use screenshots, examples, methodology, data, outcomes or lessons from genuine work.

[] 29.Cover the topic completely High
Answer essential subquestions without padding; link to deeper supporting pages where
needed.

[] 30.Remove or improve thin pages High

Merge, expand, redirect or noindex pages that add no distinct value.

[] 31.Refresh outdated information Medium
Review dates, screenshots, prices, laws, claims, broken links and obsolete
recommendations.

[] 32.Avoid scaled low-value Al content High
Al assistance is acceptable, but mass publishing without added value can violate spam
policies.

[] 33.Use clear answer-first formatting Medium

Put direct answers near relevant headings; then add evidence, nuance and examples.

[] 34. Build topical clusters Medium
Connect strong hub pages with focused supporting content using natural internal links.

[] 35.Prevent keyword cannibalization Medium
Assign one primary purpose per page and consolidate pages competing for the same
intent.
Audit notes:
Owner: Due date: Re-test date:
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D. Local and authority (36-43)

[] 36.Complete business profiles High
Keep business name, category, hours, phone, website and services accurate.

[[] 37.Keep NAP information consistent High
Use the same real name, address and phone format across key listings and the website.

[] 38. Create genuine location pages High
Provide unique services, local proof, FAQs and contact details; avoid doorway-page
duplication.

[] 39 Collect and answer reviews Medium

Request authentic customer reviews and respond professionally without incentives that
breach rules.

[] 40.Add local business markup carefully Medium
Use accurate LocalBusiness/Organization data that matches visible information.

[] 41.Earnrelevant mentions Medium
Pursue real partnerships, directories, chambers, communities, events and industry
publications.

[] 42.Audit backlink quality High
Prioritize relevance and editorial value; avoid paid link schemes and automated spam.
[] 43.Reclaim lost opportunities Medium
Fix broken inbound targets, restore valuable pages and request corrections for wrong
links.
Audit notes:
Owner: Due date: Re-test date:
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E. Measurement and Al readiness
(44-50)

O 44. Configure Search Console and Bing High
Verify all properties, submit sitemaps and monitor indexing, manual actions and security
issues.

[] 45.Setanalytics conversions High

Track qualified forms, calls, bookings, purchases and other business outcomes.

[] 46. Create a keyword-page map Medium
Map target topics and intent to canonical URLs; record owners, status and priority.

[] 47.Monitor queries and pages High
Review impressions, clicks, CTR, position, conversions and changes by device and
country.

[] 48.Segmentbrand vs non-brand Medium

Measure discovery separately from searches already containing the brand name.

[] 49. Track Al-search readiness Medium
Keep content crawlable, visible, well structured, evidence-led and supported by accurate
markup.
[] 50.Document changes and annotations Medium
Record releases, migrations, content edits and campaigns so performance shifts are
explainable.
Audit notes:
Owner: Due date: Re-test date:
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Technical SEO implementation guide

Crawling, indexing and rendering

Search engines first discover URLs, fetch resources, render pages and decide whether content belongs
in the index. A page should be reachable through normal links, return a valid response, expose
meaningful content, and avoid conflicting signals such as a sitemap inclusion combined with noindex.

robots.txt versus noindex

robots.txt manages crawling; it is not a reliable removal mechanism. Use noindex on a crawlable page
when you want search engines to process the instruction. For removed content, return 404 or 410, or
redirect only when a genuine replacement exists.

Canonicalization

Canonical tags are hints used to consolidate duplicates. Keep internal links, sitemaps, redirects and
canonical tags aligned. Do not canonicalize unrelated pages merely to force ranking signals.

Sitemaps

Sitemaps improve discovery but do not guarantee indexing. Include only preferred indexable URLs.
Large sites should use sitemap indexes. Accurate lastmod values should change only when meaningful
page content changes.

Fast diagnostic
Compare these four signals for each important URL: HTTP status, robots permission, index directive
and canonical target. Conflicts between them explain many indexing problems.
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Performance, mobile and migrations

Core Web Vitals

Measure real-user data where available. Good thresholds are LCP at or below 2.5 seconds, INP at or
below 200 milliseconds and CLS at or below 0.1, evaluated at the 75th percentile. Improve the largest
content resource, reduce main-thread work and reserve space for media and dynamic Ul.

Mobile-first quality

The mobile version should contain the same primary content, metadata, structured data, links and
image descriptions as desktop. Avoid intrusive overlays that block the main content.

JavaScript applications

Server rendering or static generation often makes discovery more reliable, but JavaScript sites can also
rank when rendered content is accessible. Ensure links use real anchor elements and URLs, not click
handlers without crawlable destinations.

Site migrations

Create a URL map, deploy one-to-one permanent redirects, update canonicals and internal links,
preserve content intent, submit fresh sitemaps and monitor errors. Keep redirects for as long as users
and search engines may rely on old URLs.
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On-page SEO implementation guide

Titles and snippets

Write unique, descriptive titles for humans. Google may rewrite title links or snippets when another
representation better matches the query. Meta descriptions should summarize value but are not
guaranteed to appear.

Headings and semantic structure

Use headings to describe sections, not for visual styling alone. Semantic HTML helps browsers, assistive
technologies and search systems understand page structure.

Internal linking

Link from authoritative and closely related pages to important destinations. Use concise descriptive
anchor text. Breadcrumbs and contextual links are more useful than oversized blocks of repetitive
footer links.

Structured data

Choose a supported type that genuinely matches the visible page. Required and recommended
properties differ by feature. Validate syntax and content, but remember markup creates eligibility, not a
guarantee of a rich result.

Title review formula
Primary topic or service + meaningful differentiator + location only where genuinely relevant + brand.
Avoid repeating the same template across every page.
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Content quality and topical authority

People-first content

Create content primarily to help the intended audience. Original experience, useful examples,
transparent methodology and accurate sourcing make content more defensible than generic
summaries.

Experience and trust

Show who created the content, why they are qualified, how claims were produced and how users can
contact the business. For important decisions, cite reliable primary sources and show update dates.

Search intent and information gain

Study what the user is trying to accomplish, then provide a better path to completion. Add information
competitors do not have: direct tests, local expertise, screenshots, templates, calculators, datasets or
case studies.

Content pruning

Do not delete pages solely because they are old or receive little traffic. Improve, consolidate or remove
them based on usefulness, duplication, accuracy, strategic purpose and inbound links.

Al-assisted publishing

Using generative Al is not automatically against search guidelines. The risk is scaled publishing
designed to manipulate rankings without meaningful original value or editorial control.
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Content brief template

Audience Who needs this page and what level of knowledge do they have?
Primary job What should the user understand, decide or complete?

Search intent Informational, commercial, transactional, local or navigational.
Unique value First-hand evidence, tool, template, data, expert view or local insight.
Main sections Answer-first headings arranged in a logical decision path.

Proof Examples, citations, author credentials, screenshots, case studies or

methodology.

Internal links Parent hub, related guides, service/product page and next action.
Conversion A useful CTA aligned with the page rather than an aggressive interruption.
Maintenance Owner, review interval, last reviewed date and known expiry triggers.

Quality check
After drafting, ask: Would this still deserve to exist if search engines sent no traffic? If the answer is no,
strengthen the utility, evidence or originality.
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Local SEO and authority

Local relevance

A location page should prove that the business can actually serve that market. Include specific services,
service area, local customer evidence, operational details, relevant FAQs and a clear conversion path.

Business information

Keep business details accurate on the website and major platforms. Do not invent addresses, offices,
team members or reviews.

Reviews

Create a consistent process for requesting honest reviews after completed work. Never gate reviews so
only happy customers can respond, and do not purchase fabricated feedback.

Links and mentions

The strongest links are usually earned through products, research, tools, partnerships, community
participation, digital PR and genuinely useful resources. Relevance and editorial judgment matter more
than raw quantity.

Spam avoidance

Avoid automated directory blasts, private link networks, paid links that pass ranking credit, site-wide
keyword anchors and guest posts created only to manipulate rankings.
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Al-search optimization in 2026

Google's official guidance for Al Overviews and Al Mode does not require a separate secret optimization
system. The same foundations that support search visibility also support generative experiences:
crawlable pages, useful original content, clear structure, accurate structured data, strong page
experience and accessible multimedia.

[] 1. Be eligible for normal search Medium
Al features depend on pages being accessible and eligible to appear in Search.

[] 2. Answer real questions clearly Medium
Use direct explanations, supporting detail and useful follow-up sections rather than writing
for imagined prompt fragments.

[] 3-Addevidence and context Medium
Original research, examples, expertise and transparent sourcing improve trust and help
systems understand why the page is useful.

[] 4. Usestructured data accurately Medium
Markup should match visible content; it can clarify entities and page meaning but does not
guarantee citation.

[] 5. Support multiple formats Medium
Use descriptive images, video transcripts, tables and clear page text where they genuinely
help the audience.

[] 6. Control previews intentionally Medium
Use standard robots and preview controls when content should not be shown or
summarized; understand the visibility trade-off.

[] 7. Measure business outcomes Medium
Traffic patterns may change. Track qualified visits, conversions, assisted discovery,
branded demand and customer questions.

Do not create an 'Al-only' copy of every page
Duplicate versions written solely for bots usually add clutter. Improve the canonical page so it is
understandable, quotable, evidence-led and useful to people.
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Measurement and reporting

Search Console

Use performance reports to compare queries, pages, devices, countries and search appearances. Use
indexing and enhancement reports for diagnostics, not as a substitute for checking the live URL.

Bing Webmaster Tools

Submit sitemaps, review crawl and index information, and use its reporting to understand Bing and
Copilot-related discovery.

Analytics

Define conversions that represent commercial value: qualified leads, booked calls, purchases, sign-ups
or retained users. A traffic increase without the right audience is not success.

Reporting cadence

Review critical errors weekly, performance monthly and strategy quarterly. Segment releases,
migrations, campaigns and seasonality so changes are interpreted correctly.

Visibility Impressions, indexed canonical pages, non-brand query coverage
Engagement Organic landing-page engagement, useful scroll depth, return visits
Business Qualified leads, revenue, booked calls, assisted conversions
Technical CWV pass rate, crawl errors, 5xx rate, redirect chains

Content Conversions by page, links earned, query growth, freshness status

92nodes.com | Use with Google Search Console, Bing Webmaster Tools and analytics Page 16



92 NODES | SEO AUDIT CHECKLIST 2026

A practical 90-day SEO plan
|

1-15 Baseline and blockers Analytics validation, Search Console/Bing setup, crawl,
indexability, redirects, sitemap and critical CWV issues.

16-30 Priority pages Keyword-page map, titles, headings, internal links, content
intent and conversion improvements for pages already
receiving impressions.

31-60 Content and authority Publish or improve high-value hubs, case studies, free tools,
local proof, author pages and useful downloadable resources.

61-75 Promotion Partner outreach, community distribution, digital PR, link
reclamation and customer review workflow.

76-90 Re-test and scale Validate fixes, compare query/page performance, improve weak
pages and create the next quarterly roadmap.

92nodes recommendation

Start with pages closest to revenue and pages that already show demand. Fixing a service page with
impressions but weak CTR or conversion often produces faster business value than publishing ten
unrelated blog posts.
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SEO audit worksheet

Pass / Partial / Fail H/M/L
2 Pass / Partial / Fail H/M/L
3 Pass / Partial / Fail H/M/L
4 Pass / Partial / Fail H/M/L
5 Pass / Partial / Fail H/M/L
6 Pass / Partial / Fail H/M/L
7 Pass / Partial / Fail H/M/L
8 Pass / Partial / Fail H/M/L
9 Pass / Partial / Fail H/M/L
10 Pass / Partial / Fail H/M/L
11 Pass / Partial / Fail H/M/L
12 Pass / Partial / Fail H/M/L
13 Pass / Partial / Fail H/M/L
14 Pass / Partial / Fail H/M/L
15 Pass / Partial / Fail H/M/L

92nodes.com | Use with Google Search Console, Bing Webmaster Tools and analytics Page 18



92 NODES | SEO AUDIT CHECKLIST 2026

Official references and review

Google Search Essentials

Core technical requirements, spam policies and key best practices.
developers.google.com/search/docs/essentials

Google SEO Starter Guide

Practical fundamentals for helping search engines crawl, index and understand content.
developers.google.com/search/docs/fundamentals/seo-starter-guide
People-first content guidance

Self-assessment guidance for helpful, reliable content.
developers.google.com/search/docs/fundamentals/creating-helpful-content

Al features and your website

Official guidance for Al Overviews and Al Mode visibility.
developers.google.com/search/docs/appearance/ai-features

Optimizing for generative Al features

Google's 2026 guidance for generative search experiences.
developers.google.com/search/docs/fundamentals/ai-optimization-guide

Core Web Vitals
Official definitions and thresholds for LCP, INP and CLS.

web.dev/articles/vitals

Structured data introduction

How structured data works and how to become eligible for supported search features.
developers.google.com/search/docs/appearance/structured-data/intro-structured-data
Google sitemap documentation

How sitemaps support URL and file discovery.
developers.google.com/search/docs/crawling-indexing/sitemaps/overview

Bing Webmaster Guidelines

Bing guidance covering quality, technical SEO and structured data.
bing.com/webmasters/help/webmaster-guidelines-30fba23a

notes

Important

Search documentation and product behavior change. Re-check official sources quarterly and before
major migrations. This guide is educational and does not guarantee rankings, traffic or revenue.
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Need help implementing the audit?

92nodes builds fast, scalable and search-friendly websites, SaaS products, Al solutions and business
automation. We can turn this checklist into a prioritized technical plan, implement fixes and measure

business outcomes.

92 NODES
Web, Al, Software & Automation

Website: 92nodes.com
Contact: 92nodes.com/contact

Share this checklist with your team, keep an untouched master copy, and duplicate the worksheet for

each quarterly audit.
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